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Approximately 5 million children across the United States have received free oral health services since program's

inception

MELVILLE, N.Y., Feb. 1, 2013 /PRNewswire/ -- Henry Schein, Inc. (NASDAQ: HSIC), the world's largest provider of health care products and services
to office-based dental, medical and animal health practitioners, and its supplier partners have again joined with the American Dental Association
(ADA), Colgate-Palmolive and DEXIS to sponsor and celebrate Give Kids A Smile Day today, as always, the first Friday of each February.  The ADA
launched the Give Kids A Smile program in 2003 as a way for dentists to reach out to their communities to provide oral health services to underserved
children and raise awareness of the critical need for enhanced access to oral health care for children.  As in years past, Henry Schein Dental is serving
as the program's exclusive professional product sponsor.

According to the U.S. Centers for Disease Control and Prevention (CDC), 25 percent of children and adolescents living in poverty have untreated tooth
decay.  It is the single most chronic childhood disease in this country, and while wholly preventable, tooth decay is on the rise among our youngest and
poorest citizens.   In addition to the pain, difficulty eating, speaking and the excessive costs associated with emergency service that results from
neglected oral health care, the CDC estimates that 51 million school hours are lost each year due to untreated tooth decay. 

Thanks to the volunteer efforts of dentists and dental team members, annual donations of dental supplies valued at more than $1 million from Henry
Schein and its supplier partners, and the partnership of Colgate-Palmolive and DEXIS, Give Kids A Smile Day is now in its successful eleventh year. 
As the ADA's signature access to care program, approximately 5 million children have received free oral services by almost half a million volunteers
since Give Kids A Smile's inception.  This year alone, Give Kids A Smile will bring approximately 40,000 dental team volunteers, including more than
10,000 dentists, together with more than 450,000 underserved children at more than 1,700 events across the country for free oral health screenings,
education and treatment.  Give Kids A Smile Day has become so successful that the program has expanded to include events throughout the year and
across the country, including at such high profile settings as NASCAR raceways.

"As a long-time supporter of the Give Kids A Smile program through our global social responsibility program, Henry Schein Cares, we are very proud
to once again be a private sector leader at the forefront of this important nationwide initiative working to expand access to and awareness of the critical
need for children's oral health care," said Stanley M. Bergman, Chairman and Chief Executive Officer of Henry Schein.  "Even as new U.S. health care
regulations address increased access to pediatric oral health care, particularly for our poorest citizens, we remain steadfast in our commitment to
supporting Give Kids A Smile, whose message of the importance of children's oral health care remains as imperative today as it ever has been. 
Dental disease is entirely preventable, but left untreated, the costs – both financial and health related - are untenable."

With the generous support of 30 supplier partners, Henry Schein, which also serves on the Give Kids A Smile National Advisory Committee, will
provide 3,000 oral health care screening and prevention kits to the program, each containing supplies to serve 50 children.  Since the program's
inception, Henry Schein and its supplier partners have donated products and services valued at more than $12 million to the Give Kids A Smile
program.

"The ADA is grateful for the long-standing partnership of Henry Schein and its supplier partners for their important contributions to enhancing access
to oral health care for millions of children over the past 11 years through the Give Kids A Smile program," said Dr. Robert A. Faiella, President of the
American Dental Association.  "The power of the partnership between the ADA, our committed dental professionals and industry partners like Henry
Schein will be the key to realizing our shared vision of eliminating cavities in all U.S. 5 year-olds by 2020."

The 2013 national celebration of Give Kids A Smile Day is being held in Louisville in collaboration with Smile Kentucky!, a signature Give Kids A Smile
program with more than 150 participating local agencies.  Staffed by approximately 200 dental student volunteers, 40 dentist volunteers and 100 other
community volunteers, more than 4,000 children at 24 local schools have already been pre-screened.  In all, approximately 300 children will receive
comprehensive dental care at the University of Louisville today in celebration of Give Kids A Smile Day.  

Henry Schein Supplier Partners supporting the 2013 "Give Kids A Smile" Program through product donations, include:

3M ESPE
Acteon
Ansell Healthcare
Biotrol
Centrix
Coltene/Whaledent Inc.
Crosstex International
Denticator
DENTSPLY Professional
DMG America
Dukal Corporation
DUX Dental
GC America
Hu-Friedy
Integra Miltex
Kerr Corporation
Kimberly-Clark Healthcare
Medicom



Microflex Corporation
PDI
Premier Dental Products Company
Richmond Dental
Sempermed USA
Septodont
Sultan Healthcare
TIDI Products
Tuttnauer
Waterpik Technologies
Young Dental
Zirc Company

About the ADA

The not-for-profit ADA is the nation's largest dental association, representing 157,000 dentist members. The premier source of oral health information,
the ADA has advocated for the public's health and promoted the art and science of dentistry since 1859. The ADA's state-of-the-art research facilities
develop and test dental products and materials that have advanced the practice of dentistry and made the patient experience more positive. The ADA
Seal of Acceptance long has been a valuable and respected guide to consumer dental care products. The monthly The Journal of the American Dental
Association (JADA) is the ADA's flagship publication and the best-read scientific journal in dentistry. For more information about the ADA, visit
www.ada.org. For more information on oral health, including prevention, care and treatment of dental disease, visit the ADA's consumer website
www.MouthHealthy.org.

About Henry Schein, Inc.

Henry Schein, Inc. is the world's largest provider of health care products and services to office-based dental, medical and animal health practitioners. 
The Company also serves dental laboratories, government and institutional health care clinics, and other alternate care sites.  A Fortune 500®
Company and a member of the NASDAQ 100® Index, Henry Schein employs more than 15,000 Team Schein Members and serves approximately
775,000 customers.

The Company offers a comprehensive selection of products and services, including value-added solutions for operating efficient practices and
delivering high-quality care.  Henry Schein operates through a centralized and automated distribution network, with a selection of more than 90,000
national and Henry Schein private-brand products in stock, as well as more than 100,000 additional products available as special-order items. The
Company also offers its customers exclusive, innovative technology solutions, including practice management software and e-commerce solutions, as
well as a broad range of financial services.

Headquartered in Melville, N.Y., Henry Schein has operations or affiliates in 25 countries.  The Company's sales reached a record $8.5 billion in 2011,
and have grown at a compound annual rate of 18 percent since Henry Schein became a public company in 1995.  For more information, visit the
Henry Schein Web site at www.henryschein.com.
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